2010 Investment Options

PREMIUM POSITIONS

POSITION @ OPEN 4X 8X
Back Cover | $1,750 $1,475 | $1,150
Inside Back | $1,325 $1,100 | $875

Page 2 $1,450 $1,200 | $950
=00l Page 3 $1,450 $1200 | $950
Page 4 $1,325 $1100 | $875
Page 5 $1,325 $1100 | $875
Page 7 $1,450 $1,200 | $950

OPEN POSITIONS

SIZE OPEN 4X 8X
Full page | $1100 $925 $725
1/2 page  $630 $540 $415
1/4 page = $390 $330 $250
1/8 page  $230 $195 $150

*Add 20% for guaranteed position.
All rates are per issue. Includes full color

Community

STYLE Readers Use The

Magazine As A

RESOURCE,

Purchasing Products And
Services Advertised And Using

Articles And Features For Ideas.

Loyal « Local « Upscale

S T Y L E magazine effectively reaches
The Largest & Most Powerful Market: Women

Subscribers

« Affluent-with an average HHI of $100,000 or more.

« Upscale-primary residence value of $250,000 or more.
* Local-most reside within a 40-mile radius of St. Cloud.

* Influential- women age 30-65, who control 85% of their household's discretionary

expenditures.

Direct Distribution

S T Y L E magazine reaches over 10,000 premier Central Minnesotans with each issue.
Complimentary subscriptions are delivered directly to homes and businesses in the area.
Complimentary copies are available at over 40 different distribution locations throughout Central MN

Content

S T Y L E magazine provides an upscale environment for your message. Each issue offers
readers relevant, local stories. STYLE showcases beautiful area homes and landscapes, the
latest local trends, entertainment and living ideas as well as movers and shakers in Central
Minnesota.

Why Should You
Include STYLE Magazine
In Your Media Mix?

» Magazines rank #1 out of 16 media for creating a positive impression of advertising and
businesses among consumers. Source: Yankelovich, 2008

» Magazine advertising MOVES readers to action. More than half of readers took action or had a
more favorable opinion about advertisers in response to magazine ads. Source: Affinity’s VISTA
Advertising Effectiveness Rating Service, 2008

» Consumers consider magazine advertising more relevant to their demographics, lifestyle and
interests than advertising in other media with 68% of readers taking action based on editorial
content.

» Magazine advertising is considered valuable content and is trusted by the reader. Consumers
turn to magazines as a source for information on new products and ideas.

* Magazines rank #1 at influencing apparel/clothing purchases. Source: BIG Research, June 2009



